
Who Is EMA?
The Environmental Media Association (EMA), was founded in 1989 as a non-profit organization 

with the simple but powerful concept that through music  television and film  the entire with the simple but powerful concept that through music, television and film, the entire 
entertainment community could influence the environmental awareness of millions.

How Does EMA Influence People?
Through their high-powered Board and industry friends, EMA is able to weave environmental 

messages within entertainment programming and utilizes “celebrity” for positive role modeling, 
which has a profound effect on how the public receives environmental information. 

EMA puts the public in touch with Hollywood’s most in demand environmentalists through:EMA puts the public in touch with Hollywood’s most in-demand environmentalists through:
• EMA Awards – Since 1991, the EMA Awards have been the only program solely

devoted to celebrating the entertainment industry’s environmental efforts.  Televised
on the E! Channel and the BBC.

• EMA E! Golden Green Party (post-Golden Globes) – Green carpet and gift bag 
opportunities

• Green Power Baby Shower 
S• Young Hollywood Salons 

• Numerous Hollywood Green events 

Who Works With EMA?
Board of Directors such as:  Alan Horn (President and COO of Warner Bros.), Kevin Reilly 
(President of Fox Entertainment), DJ AM and actress Amy Smart.

Celebrities include: Rosario Dawson, Lauren Conrad, Sienna Miller, Melissa Joan Hart, Cameron 
Diaz, Pierce Brosnan, Nicole Richie, Maroon 5, Wilmer Valderrama and Jennifer Love Hewitt

Licensing Opportunities:
• Apparel & Accessories
• Publishing
• Office Supplies
• Housewares & Domestics

ema-online.org
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Co-Marketing Opportunities for Retailers and Licensees

• EMA can help promote products with their roster of celebrities and assist in product launches, 
parties and events with celebrity co-hosts

• Licensees will have co-marketing and advertising opportunities to highlight products at EMA’s 
Media Awards which is televised worldwide on E! Entertainment Television and BBC International

• Gift bag and sponsorship opportunities for licensees at EMA’s Golden Globe Party and other 
events

• Gain top-level meetings with industry heavy-weights to promote products at EMA Board Meetings

• Co branding utilizing EMA’s Green Seal• Co-branding utilizing EMA s Green Seal
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